WELLS
FARGO

Natural Selection in Media

3 November, 2008

Tim Collins
i Senior Vice President
f l':, Experiential Marketing

\ v Y

sillells FE.a‘;go.faﬁk, N.A."Ir‘ights rrrvh'd.
\ K %




Wells Fargo: A leading financial services
company since 1852

m Our Vision: Satisfy all our customers’ financial needs and help them
succeed financially

m Our Financial Goal: Double-digit growth yearly in revenue and earnings

Among top 10 biggest givers

in corporate philanthropy Amo.ng top .50 companies in all
- BusinessWeek industries for diversity
- Diversity Inc.
The wprld’s 18t most Number One Industry Rankings:
admired company *Retail Banking Cross-Sell
- Barron’s *Small Business Lender

*Agricultural Lending
*Cross-Channel Customer Experience
*Retail Home Mortgage Lender

2



m Natural Selection in Media

» Rapid evolution adoption of social media marketing
mirrors the evolution of traditional marketing vehicles,
such as television advertising

» Learn how social media has evolved and fragmented

» Wells Fargo marketing is adapting and learning in the
social media space....just like they did in television
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Social Media Will Change Your Business

Look past the yalders, hobbyists, and political mobs. Your customers and rivals
are figuring blogs out. Our advice: Catch up._. or catch you later

A CNN Heavily Promoting Twitter On Air,
Making Big Moves in Social Media

".--Illr'qnln'l' 4. M08 - 350 jrm rFiT ll‘r' Adlam Hirsch

Getting Intimate (with Customers) on Twitter
Etusinesgesgshould lose their ingibitiong over using the micmbl)ogging tool to get A r e Y O u W h e r e yo u r

closer to their customers
customers are?

by Shel Israel



Citizen journalism

wells fargo
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Defining the brand

User-review sites
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m Listen

m Start small

m Leverage assets
m Integrate

m Learn and build
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Social media represents opportunities to
protect the brand

The average consumer has more reach online than ever before

Goo

Web

Wells Farga
otart here (o b
serices, small
vy wellsfare
i

oimeg iy
AT B

MNonwest and

Web Images Groups News

_(ll_f'} Ivells Fargo Bank

Froogle Local more »

Gdwanced Search

m Bad News: This 5-year old blog post

o We displaced this content

Mow your banhi

sepices availal

by blogging ourselves and joining the
conversation online.

Wells Fargo

The online ban
hiips:-AMhankin:

became a hub for consumer complaints.

"
1 wellsla o ;

s Fargo Bank The Worst Bank in the

GMAN. Well

e T course lik
) ¥ TR FTL 3 N

Norldl1

nk In my opmion they must be the Single} K IM THE WORLDE
g an ol | believa ells Fargo Bank instead of my friend ...
comdpages/wellstfargo, him =R~ -
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m Firstin the industry to launch a virtual

m Participants learn financial

m Demonstrates our innovation and

world focused on financial education

» Players customize their identity,
appearance...

» Fun activities include home building
and decorating, snowboarding,
shopping, jet skiing, a dance club... .

sl TF

STAGECOACH ISLAND
Virtual Banking

responsibility in an immersive role-
playing environment
» Manage checking, savings and
mortgage account

» Earn virtual money and pay virtual e |
taxes / B ==

supports player’s lifestyle without
shouting Wells Fargo
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GUIDED BY HISTORY"
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February 26, 2008

My advice i5 to elope. | did il 28 yaars ago and have never regrabed i@

Fosted by Loare | Febeuary 27, 2008 01 50 P

Lorre,
Iwant lle, the words "Vegas baby™ have been ultered by my fiancé. Thanks for submitting
advical

= Katie Serms (Wells Fargo)

Posted by Hatia Seing (Wells Fargod | February 27, 2008 0315 PM

I think Vegas Is & great idea: put the money you save on the event on Black and hope for the
best! Hyau think the wedding is expensive, wait unlil you have kids)

Fosted by Lwrencs | February 27, 5008 03325 FM

Make your wedding day an expréssion of yoursehas and scrap the expensiva trappings, Do
wihat you wand, i is your day. Dont lel someone sell you something you dont really want or
need, | have a daughter planning a wedding also. Would you be amazed if | said itwill
probably mot exceed $6,000.007 Receplion expenses In our area may be iess, bul it really
comes down o what is impordant Your day 1asis 24 hours, the marmiage should be the
imgrortant part Concentrats on people not Ul Condgrats!

Pested by LuAnn | February 29 2000 0835 AM

| hawe recently found myself knee deep inwedding planning. | got endgaged,
celebrated far a day, and then bought at least 10 magazines to start preparing. After
rmeeting with wedding planners, cake makers, phatodraphers and padging through
invitation books, | realized that this was a whole new world — a very lucrative waorld!

ied, we sat dowen for our initial meeting with
ition out of her mouth was, "What is the
wd. | had a flash montage of every high
1is" to "Kninhts of the Round Table" | didn't know a theme

Katie Serns |
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B .-i el =1 1 w = - 1 i
udent LoanDown

A Blog About Financing College And Managing Debt

Comments
2.1 §psing beewh, o "‘:::i“:::;‘:_ﬂ:ﬂi;:”““ I Thanks for linking to mel Yep, | saw my rates change in the guarter following
Abaut this blay those first few Federal Rate chanoges.
Febiuary 1%, 200N
VTR et 10 00T 4
Lower student loan interest rates? m““‘m Posted by StephaniedGradusted Learning | February 15, 2008 0426 PM
e Thpndeg
B i v sty P DTS o WD ket T et 0F B
Branomy — including Ihve Fecerst Resive ditison 10 &0 By Hello, Barbara. }feeka aga
sewernl ey imenes rales Thanks so much farthe post. It really helped! abulous posts
Hilrre you Toughl stout hite e changes wil M vour & | have a guestion though, | have some Private Loans right nowe w!
Sppa Bashara S8 rate 0f12.49% or s0. | decided to consolidate with Sallie Mae since t
VYU R EESD PRSP LANROSWR SRegerh wp - Secara, o 2%y Federal loans. The rate Sallie Mae offered due to credit and the v °. 2008 0643 AM
youl hawe beerns 32king preal questions Brough commerts and 4k the Eapen ¥ ) ’
Wi, ik and you shal recerve Sa WSJ Prime Rate is 10.2% or so.

Mowe, | know that the interest rates for student loans are expected t
know that Private Loans rates are varialile so my gquestions is:
Should | take the chance and wait for the rate to possibly lower w! Sallie Mae
frarmn the 10.2% they offerto a possible 3.2%, or take it now sa | dan't pay the
rermainder 5 manths at a 12.49%7 Because if | consolidate now at a 10.2%, it
will still loweer in July to the 8.2%, am | correct?

Hope | didn't confuse you as much as | am right now =)
"I'm in a [confused] state of mind”. 1ol
| don't make sense anymare.

Posted by: The Wondering Dreamer | February 20, 2008 10029 Ak
Hey there dreamer! Glad the post helped!

Let me try to ease your canfusion ...
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February 18, 2008
Custormer "Fred" recently emailed us with the following regarding staterments:

' undephelimed to say the Jeast abowt yvour iack of an eaally readabie

ahd meaningful bank inguine staternents. Your excel alfernative totaily

sicks since s hard to read and Ja not rmanipuiative. Deposits should be
separatad from sweapns, [5 thate any hope for something mesningfluly |

Greatfeedback. This is how | replied:

Thank wou for Wour message ahod your candor, Frad After aif iF something Ja not meeting
heedds, we waht fo fhow about it T that spirt we'd ke fo hear ol sigdgestions on
cah make our electranic statermenta "helter" Clearly It sounda aa ifthere Is a font
ith the Excel downlfogd, In addition, it sounds fiie vou want the abilile o furthar

2te how the data appears. Are there ather things we should be fooking at doing o
ur staterments? Thani ol In achvance for your feedback,

[fyou could

CED staterment to make it easier to read and mare meaninaful, which
statement

tart with, and what changes would vou make?

FPosted on Februane 13, 2008 02:04 A |E Fermalink
Found in Services, User Experience

Jeff Tinker

nessage, Latenne - Your MUSTEmon 15 UNOersianganie! Uan you 181 Us know
3 are refemming 107 Thank you!

Fomfed by Jef Tirker | Febeuary 20, 2006 12:50 PM

| the time to wrile to us, Anonymous. It sounds like you may be using the
mposite Report? Does that sound right?

Fosted by: Jeff Tinker | Februany 20, 32008 12586 PM

Day Composite Report - it would be much more helpful to have the cleared
ical seguence rather than in dollar amount order. Thanks

Posted by Paul | Februany 27, 3008 02:20 PM

ks for your suggestion regarding the Previous Day Composite Reportin the
tion Reporting (TIR) serdce. The functionality you describe i available today.

Fiease ny mns, Select Previous Day Composite, click the "Customize” button, deterrming if you
want Balances, Summaries, and Transactions included in your report and click the "Continue®
button. Then, under the “Sort Report By dropdown, select Location and Customer Rel.
Mumber, and either click the "Create Reporm button 19 run your repon now, or click the "Save
As” butlon t0 save your Custom Report for future wse, This should wark and sort vour paid
checks by check numiber rather than check dollar amount. i yow need additional assistance
saving and using TIR Custom Repors, please contact vour Client Service Oficer al (BO0)
289-3557. Thanks again,

--Paul Sebastian (Wells Fargo)

Fosted by: Paul Sebastian | February 29, 2008 0327 PM
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Ask the Experts ™

Have a question?

Asgk a Bank expert or cther CEQ
users! Submit your guestion by email
using the buttons below--we'll fry
our best to get you an answer,

Ask a Bank expert
Ask other CEQ users

Hote: Pleaze allow up to 48 hours
for & response. If you have
immediste service needs, please
contact your customer service
officer,

Fosted by Allan at 10:20 AM

wellsfargo.com | About Guided by History | Privacy Polic @ log Home | Blog Index

L &

Share yaur story with ust

e

Student loans for international students

Just like many LS. students
choose to spend time
studying abroad, many
international students choose
to study in the United States.
Here are two great resources
for students considering
traveling to the LS. to further
their education:

=

| ool

Contact Allan Fermalink | Q Comments (0)
' ! useums, San Diego, Wells Fargo Bank
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OCTOEBER 40, 2002
Wells Fargo: our History, Values and Vision

Here's the story of Wells Fargo & Company —where we came fram, whao
we are today, and whatwe stand faor.

Welcome to Wells Fargol

Our Values: A Culture of Collaboration  Our Vislon: What We Belleve Our History: Stagecoach 1o Interret

S

& et B - ]

N e P TR - ]

Comments

Thanks Wells Fargal

AMERICAI
Fasted by Wially |

Yerywell done and greatly appreciated!l!
19
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QCTOEBER 14, 2002

Stability

L l'-l

A century ago, howeever, bank depositors' funds were kept secdre oy by
the reputation and stahility of responsible banking institutions. Like Wells Fargo MNevada

Mational Bank, which operated under the leadership of President Isaias W, Hellman "on
the most safe and conserndative lines ™

Atthe meeting of the Bank's
stockholders in 1920,
Hellman said with typical
honesty: "4 cannot proimnise
QLF stock holders extraondinanys
large egrnings. Such profits
cahnot e macie In legitimate
banking, Hut we can count an
gradlal anc asteachys growth.
o amblition Js hot to be the
Iargest bank ih 5an Francisoo,
butto be the solhdest ahd the
beat "

Wells Fargo, 1920s
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m Blogging alone is an incomplete social media strategy

m Get out of your sandbox

m Find your customers wherever they are, listen and
participate when it makes sense

iimyspace.cnm.:

a place for friends

facebook YouQ[)"

Broadcast Yourself

21



Today we’re integrating social media
with our brand assets

ROSEPARADE

CENTERSTAGE Sweepstakes Music Video Contest Stagecoach Events 5end to a Friend

Be Center Stage in the Rose Parade-

2008 Rose Parade® Sweepstakes B *'- r

Grand Prize includes: a ride in the Wells Fargs Stagecosch during the Rose Parade® pl
Rosa Bow| Game* tickets, hotel accommaodations, and alr transportatbon provided by
American Aldined®" fram any American Alrlines® destination to Los Angeles.’ 1

ASEE 72 \
LR~ 3 R
- <-4 .-'—:;'ﬂ‘ B o | L1
A‘l. ._;.-. i | r_r.. ¥ o |1:- P PAunams oy (4 & K =

f(”‘ﬂl 1(" =

Music Video Contest

You could see your video on national TV
during the Rose Parade®

Check it Out

22


http://www.wellsfargo.com/centerstage
http://backstage.wellsfargo.com/centerstage

Wells Fargo’s

© 2008 Wells Fargo Bank, N.A. All rights reserved



The Wells Fargo channel

wellsfargo

Joined: March 02, 2006
Last Login: 2 minutes ago
sy Videos watched: 113

Subscribers: 1
Channel Views; 198

The future home of Wells Fargo's presence on

YouTube, Look for more soon.

Marme: Wells Fargo

This is the future home of ‘Wells Fargo on
YouTube, Check back later for more
information (okay, yes, it's "under
construckion),

City: San Francisco
Hometown: San Francisco
Country: United States
Occupation: Banker
Companies: Wells Fargo

website: http: F fvwwww.wellsfargo.com

Zend Message
Add Comment

Share Channel

bt ffwewewy youtube  corm fwellsfargo

| Hello, wellsfarqo (00 | by Accourt | Help | Log Out | Site: @
Yuu w Widens | Categories | Channels | Community | Upload Search
Playlists | Groups | Swubscriptions Free Channel
has limited
branding but no
Grab the mic... Enter Here. deep controls
on content or
format.
www.wellsfargo.com/CenterStage
P oBENEEE -—— a @
Center Stage - The Wells Fargo Wagon! edit
wellsfarqo
*_'t& Center Stage in the Rose Parade Plav All
Center Stage in the Rose Parade subscribe
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Brand detractors led to our YouTube presence

Wellz Fargo - GREED and LAWLESSNESS

Wells Fargo and other
banks have recently
begun offering home

loans to illegal aliens.

Walls Fargo Shareholder Meating 2006

Rainforest
Action Network

Wells Fargo Shareholder Meeting

M3

Wells Farge gives Home Loans ic RN
lagal Allens
T -'I- I : F AT anie s aloe
Frobin Hvidslomn talks sl the greschy Walle Fargo s TG
scherme (o gve lisgel siens HOME LOMARNSE | jllegsl Adclal 1 yeeE 8go
slEnSs mecico mmigeation protest
Hecal  allens medkco  EmEngration  proissd Pl Peopds 8 Bicos
Firma 02
Wells Fargo Lootin and Paollutin in HRNNT
~oal Country From Lotz
) W
b opsllsfargo_csl_dey For more information on 10,184

Welle: Fargo's dirty ineestments vict
we ey dirtymoniey org and vy ren org.. Wells
Fargo mourlariop remasal coal mining rainforest

Sadded 11 months sgn

(mare)

Wells Fargo Stalks Teenagers! alaiad ol

riot to mention Wells Fargo hess done the same S
trings to countless other famiies as well... potw o EE
pick of the week predaiorix cyrus wells fargo views: 8,333

staks teenagers (more) Yrinec 2 months ago

Note that most detractors are
focused on perceived
conspiracies and wrong-doing.
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You

m More positive content is
now on the first page of
YouTube search results

for Wells Fargo

m Displaced some key
brand detractor videos

T
o E A | e 3,
LR L
17 =1 ¥ HE
- .
r Tk b g 3 ]
. " bt Y B
&
'
Wi
i

o i |

Wells Farge Wagon -

Acited 1 year a0
From chilestassey ZD0T Whelts Fargo
Wisws 7,209 Added 3 monihs ago
D214 wrdrdewrd | From welisisros
" Ve 1,235
Lrarl e

Meore i Enterininment
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Contemporizes the essay contest by
encouraging participants to share their

Someday story

Five stories selected for $10,000 first
prize, delivered via Wells Fargo

Stagecoach

Five first prize winners filmed and be
eligible to win the Grand Prize of

$100,000

Consumers voting in a video contest
format for the $100,000

E-T-DFI'IES: X

Share Your Dreams!

Share your Sameday Hor™
Dot i, B, Py i
s chipsen evary wasl,

Five First Prize winners will receive 510,000
and one Grand Prize winner gets $100,000¢

Click heve &
swpwik your
skery Foday!

—

www.wellsfargo.com/somedaystories
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http://www.wellsfargo.com/somedaystories

Mary Prescott from Colorado Springs, CO wants to help her mother open
Angel House, a hospice, to improve the quality of life for the terminally ill.

Erin Sullivan from Prescott Valley, AZ has a dream to open a used
bookstore where adventure can be traded for philosophy, philosophy
for romance, and romance for history.

Evelyn Krieger from Sharon, MA will help her 17 year-old daughter
expand the magazine, Yaldah, which she started when she was only 13.

Tiffany Tatum from Reno, NV, a Clinical Laboratory Technician in the %
Air National Guard, has always dreamed of becoming a doctor.

Danny Gibbons from Provo, UT has dreamed of becoming a physical
therapist after a car accident changed his life and physical therapists
nursed him back to health.




Somedaq Stories™

Mary Parrott | Rye, Colorado
“The Angel House”

© 2008 Wells Fargo Bank, N.A. All rights reserved
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Supporting A Great
Cause - SLC Tweetup

salt Lake City’s Twitter community is
coming together again tonight for our
monthly Twestup. This time we're
walcoming Danny from Prova UT to our
group. He's a contestant in Wells Fargo's
someday Stories contest. The contest
encouraged people to submit a 2go-word
true and inspiring story about their
“gomeday® dreams and haw Wells Fargo
comld help thern achieve it. Danny's one of
the five finalists chosen and you can see a
iden of his story hera. The sideo with the

rnost wotes wins the grand prize. All we

need todo to give our support is vote for his
wideo. Thiz iz social media and wiral
marketing in action!

@caohedout A VERY happy birthday from
weetupSLC! )

about & hours ago from web in reply to cachedout

{EJessestay sure | can add #utah, ive been using #5LC 890 AW Oct 2rst
from web n reply to JesseStay

#5 g Tweetup group - You all ROCK! The Tweetup 1ast night was great -
th ou all for attending! ) &0z AM Oct 215t fom web

i 0w @Utahseopro 7wo8 FM Oct 2ath fom web

http:ftwitpic comfhcrd At the Tweetup. Great turnout! People are still
strearmning in. Come on down if ur interested! feae 20 Oct 2oth from nolftertfic

{@jhofheins We'll miss you there tonight.. We'll try to put together a Tweetup
0N Saturday sometime s000n 5 20 FM Oct 2oth from web in reply to thofemns

Retweeting @ohennipher Support a great cause - #3LC Tweetup tonight
Rttp:Atinyurl comiGavpcs ziso FM Oct zoth from web

N Home Profile  Find People  Settings Help  Sign out

Name TestUpSLC
ut

Join us for monthly TweetUns
10 chat with fellaw Twitterers!

o7 127 95
following folowers updates

Updates

Favorites

VITVRIE Y

ptel % : |

QEN L G
AMCAEN
Wiew All...
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m Joined eleven other companies that are active Iin
social media to form the Blog Council
» Facilitates sharing of information and best practices

N
blogcouncil

LEREO @ Astate [JAMDS i ]1ai]1s @ m 1:3

CISCO

AR SAYO CLINIC m—
E @ui i _ lenovo ) MOLSON & NEII{IA“

wﬂmmmnw@r -




PC maker Dell is mentioned 2-
3,000 times every day in CGM

A dedicated team listens and

responds

Dell has gone from social media

laggard to leader

Apr. 25 2007
(=Rl
Dell does Customer Service right!
Po=ted by

Gratam Kinagma

| have owned a few Daell Computers over the years and have Fr—
genarally bean happy with thair reliability. Every now and thean, % posted

unfortunately, something goes wrong with the hardware and |
read to call tharm far haln | BEaces ba acdem il | hacs basn

genarally ur
ey & Comments
answering |

number ot
larm glad we are able to help solve the issue and thanks so0

much for sharing the positive feedback. its always rewarding
for all of us at Dell to hear directly frorm customers,

s also great to know that not only our team, but sorme of the
Iinvestments, such as DellConnect, are working to deliver a
better customer experience

Appreciate the feedback

Posted by
RichardstDELL
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m Listen

m Start small

m Leverage assets
m Integrate

m Learn and build
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“Every day you may make progress. Every step may be
fruitful. Yet there will stretch out before you an ever-
lengthening, ever-ascending, ever-improving path. You know
you will never get to the end of the journey. But this, far from
discouraging, only adds to the joy and glory of the climb.”

Sir Winston Churchill
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